influence the diversity of measurement used in the BSC. The results implied that the company needs to has ability to respond to the perceived environment, encourage employees participation, and a clear mission to guide to achieve strategic goals. With the strong corporate culture will lead to the positive behavior and enhance company performance.
R e s e a r c h H i g h l i g h t s
The balanced scorecard (BSC) is a strategic performance measurement system model that was introduced by Kaplan and Norton in 1992 and since then is well received by many worldwide organisations. This research seeked to understand the influences of corporate culture on BSC usage among Iraqi manufacturing firms. The research framework of this study is based on the contingency theory. Prior literature found that corporate culture is a contingent factor that is likely to influence the design and usage of performance measurement system such as BSC, in particular related to the diversity of measurement (Henri, 2006; Franco-Santos, 2007) . It is hypothesized that a better match between BSC and contextual variables such as corporate culture, leads to increased corporate performance (Fisher, 1998; Sila, 2007) , while poor fit denotes diminished performance. This study has proposed one hypothesis and results indicated that there is a positive relationship between corporate culture and the use of BSC. ___________________________________________________________________________
G r a p h i c a l A b s t r a c t

________________________________________________________________
R e s e a r c h O b j e c t i v e s
Corporate culture has been overlooked in recent performance measurement system (PMS) (including BSC) studies even though numerous scholars have argued that corporate culture is a critical contingent factor that is likely to affect PMS. Therefore, an understanding of this contingent factor is necessary to examine PMS more deeply (Henri,2006) . Corporate culture likely affects the use of financial and non-financial performance measures, where Henri (2006) suggested that the use of PMS and the diversity of measurement are influenced by organizational culture. By implementing BSC, the environment of a business organization is changed to a knowledgebased environment (Kaplan & Norton, 2001) . BSC has the capability to link the cause-andeffect model with tangible and intangible assets (Kaplan & Norton, 2001) . This is the core cultural element that should be inculcated for value creation. Brown (2000) suggested that embedding the values in BSC is compulsory for success. He also perceived culture as a distinct characteristic that cannot be replicated by any other organization. However, there is an evident lack of research focusing on the relationship between corporate culture and use of BSC. For example Rababah (2015) mentioned that there has been very few empirical research studies on relationship between organisational culture and BSC. Therefore, this paper is aimed to examine the relationship between corporate culture and use of BSC from the context of Iraqi.
M e t h o d o l o g y
This study employed a quantitative research design to examine the relationship between corporate culture and BSC usage. Self administred survey method was used for data collection. Total of 301 data were collected from manufacturing companies in Iraq which represent 49.83% of the population. Majority of the respondents are male (n=301, 76.4%). Furthermore, the respondents are hold position of chief management accountants (n=301, 59.1%), chief executive officers (n-301, 29.6%), chief controller (n=301, 7.6%), and chief financial officers (n=301, 3.7). Smart PLS was applied for the data analysis to test the hypothesis. A two-step analytical approach was used as suggested by Chin (2010) : first, the assessment of the measurement model for reliability and validity and second, the structural model (Ringle, Wende & Will, 2005) . This paper adopted measurement of variables from previous studies. Some of the items were slightly reworded to reflect the context of current study. The BSC measured using an instrument developed by Kaplan and Norton (1996) . The instrument contains 20 items measuring four dimensions: financial, customer, internal business process, and learning and growth. Finally, corporate culture was measured using four dimensions from Denison (2000) .
R e s u l t s
Based on the measurement model assessment, all four constructs of corporate culture ( involvement, consistency, adaptability and mission) and BSC (financial, customer, internal business and, innovation and learning) have adequate consistency reliability and their convergents were well confirmed and satisfied. From the structural model, the results show that path coefficient from CC to BSC is statistically significant with a beta (β) value of 0.345, t-value of 6.901 and a p-value of 0.000 significant at the 1%. The results indicate that corporate culture significantly affects BSC usage in the Iraqi manufacturing companies, thus, the hypothesis is supported.
F i n d i n g s
Based on the findings of the study, it showed that corporate culture does play an important role in influencing the usage of BSC in Iraqi manufacturing companies. The relationship between corporate culture and BSC usage represent an extension of contingency-based research from its organizational basis into more sociological concern (Chenhall, 2003) . Literature has shown evidence that success of BSC implementation is linked with corporate culture. The four traits of corporate cultureinvolvement, adaptability, consistency and mission are important to
